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Analyzing and studying the prestige of smart phone brands in
Iraq: a sustainable perspective

Abstract

The current study aims to investigate the prestige of the brand in the
smart phone industry and the consequent sustainable vision of it from
the point of view of the Iraqgi consumer. Based on the theoretical review
of the study, some factors affecting the prestige of the brand were
identified. Achieve some desired marketing results by companies. The
results of the data analysis indicate that all types of brand-related
stimulation help create brand prestige, and thus can help in customer
identification and brand loyalty. Based on the theoretical relationships
between the conceptual structure, a model was proposed and then
tested using data collected from (611) smartphone consumers. The
results showed that the proposed hypotheses are statistically supported.

Keywords: brand prestige, brand-customer identification , brand loyalty
,brand trust.
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